
Tim Morgan 
 
2016 graduate of Alfred State with a BS in DMA. 
 
Tim works for Paramount and Co. as a project developer. He travels around doing 
different displays and set ups for different large-scale events, like the NFL Honors, the 
Superbowl, and American Ninja Warrior. He is on a team that will design different 
banners and imaging to be displayed around these events and they also do the layout 
of how each thing will be displayed. For example, they will design the starting gate for 
the American Ninja Warrior courses.  
 
The main purpose of what they do is to brand different places or teams. For example, 
they worked on all the branding of Georgia State University’s new football stadium. 
And he worked on the banners for the UFC International Fight week in Las Vegas, 
branding the surrounding areas of the fight. 
 
This job can require a lot of travel to be a part of the set-up of each of the installations 
or even just to get a general sense of what the area looks like and to take 
measurements of the area. This job requires more than sitting at a desk and designing. 
It involves being hands on and getting more involved in the work and the total 
installation. It is important to take whatever jobs you can get right out of school. You 
never know where it can lead and the great opportunities it can lead to. Networking is 
extremely important in being successful.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Sarah Tuhro 
 
2013 graduate of Alfred State with a BS in DMA. 
 
Sarah is a motion graphics designer at Fullscreen Media and finds time to do freelance 
work as well. 
 
Sarah was able to give us great advice for once we graduate. One big thing she said, 
was to always have an artist friend. Having someone to talk to about design and help 
strengthen your skills will always be a benefit. Having that friend allows them to be 
brutally honest about your designs. Also, feedback is never bad. Feedback can be 
tough to handle sometimes, but it is always good to hear others opinions. It doesn’t 
necessarily mean the feedback needs to be implemented into your designs, but it 
could spark new ideas and show you what other people see.  
 
The next couple pieces of advice she gave go hand in hand with each other. The first is 
to make sure you learn to adapt quickly. You have to figure out how companies work 
and the flow of the company. But during that process, it is key to be bold and fake it 
until you make it. You have to have the confidence to do anything and believe that 
you’ll figure it all out. You might not know how to do something that a company asks of 
you, but taking on the challenge and learning it on your own or asking someone for 
help is going to make you look good within the company. Also, it will help improve your 
skill set for the next time you need to do that same type of work.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Tim Troiano 
 
2015 Alfred State graduate with a BS in DMA 
 
Tim is a web developer at SFA Marketing and finds time to do freelance work as well. 
He personally likes working in a small company like SFA where they have only 5-6 
people on their team. Having a smaller company allows him to have more of a say in 
design work. Within SFA Marketing, they use Adobe After Effects and Autodesk Maya 
the most for editing videos and 3D models for instructional videos. His freelance work 
consists of doing t-shirt designs and other client based work.  
 
Some advice that Troiano gave us to succeed in the work place was to always make a 
schedule to make sure you get things done on time. Also, it’s ok to make suggestions 
to the clients/you should always make suggestions, because you typically know more 
about design choices than they do and you should be able to back up your choices. 
But, you need to realize that ultimately the client is always right.  
 
There was also some personal design advice that was given to us. One, always 
continue to grow your portfolio. Never stop making work. Also, if you’re working with a 
client and the final product isn’t portfolio worthy, make your own version that is. It is 
also key that you are always learning and designing. The more you know and are able 
to do, the more you are going to be desired for design companies. And the last bit of 
advice that we were given was to never compare ourselves to others. Everyone has 
their own style of work, their own unique skills, and you will never be happy with your 
own work comparing yourself to others.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Matt Donovan 
 
2015 graduate of Alfred State with a BS in DMA and an AS in Computer Information 
Systems. 
 
Matt is currently working on the set of the TV series “Botched.” On the set, he is in 
charge of the lighting of the set. He works with the Director of Photography to make 
sure the lighting is perfect for every shot. With this experience, he had plenty of advice 
for us as we enter the workforce.  
 
One of the keys to success according to Donovan is to be open minded and thick 
skinned. It’s important to get tough critiques. Those are the ones that can be most 
beneficial to your work. But, it’s also important to not take the tough critiques 
personally. And when you are working on something, never stop adjusting or tweaking 
the work. Work until the client says it’s done.  
 
Donovan was also able to give us some advice on working with a client. He said that 
90% of the time, there is disagreement with the client. Even with disagreement, you 
have to always agree with them. It’s your job to attempt to persuade them to choose a 
better idea, but ultimately, they are right. He says it is also key to plan out from 
beginning to end of each project, always keep in contact with the client, be 
transparent, and send them updates constantly. You will always want to give yourself a 
little more time than you think you need because you never know what could happen 
or mess up the timeline you had set.  
 
Communication is key and work ethic is what matters. You have to shake hands, be 
willing to talk, be self-motivated and make sacrifices. These things will make you 
successful in the workplace. Also, you have to go where the work is. Sucking up and 
taking chances is what will get you places in our field of work. Working for free pays off 
in the end to get your name out there and don’t ever burn bridges with anyone you’ve 
worked with. If you are at a low spot in your career for 2 years, that’s too long. And the 
only way to measure success is if you are enjoying what you do and loving what you 
do, then you are successful. 
 
 
 
 
 
 
 
 
 
 
 
 



Alexx Yates Mason 
 
2014 graduate of Alfred State with a BS in DMA. 
 
Mason is currently working at Moosejaw Mountaineering as the photo/production 
coordinator. He moved out to Michigan 6 months after graduation. Moosejaw is an 
outdoor retail company that is goofy and light hearted. Mason is in charge of creating 
stuff for advertising, social media, infographics and etc. He also creates 3D views of 
products for reviews of them. He works with roughly 60 people in his department, but 
more specifically works with around four people. Two photographers, one 
videographer, and himself.  
 
Mason says that he always tries to leave his work at the office, but the work is always 
on his mind. It’s key to be able to balance work and life and not stress over the work 
you are doing. It’s also important to take pride in your work, but don’t take 
disagreement or critiques personal. Always justify every choice you make in design 
even when others disagree with it. You designed something a specific way for a 
reason. Alexx says that client relationships can be the hardest. It’s important to always 
try to show them something they have never seen before.  
 
He also says that college gives you the skills to learn new things and adapt to any work 
situation. Social media is becoming huge in today’s design world and it’s important to 
start creating work for that as well. One of the most important things coming out of 
college is to have connections and know the right people. The right people will land 
you jobs and can help get you freelancing gigs as well. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Samantha (Duquette) Dempsey 
 
2015 graduate of Alfred State with a BS in DMA and a degree in Marketing. 
 
She is a video production leader at Fisher Price where she works for 9 months out of 
the year. The other 3 months, she does freelance work for random studios. Fisher Price 
tends to have 1 full time supervisor and roughly 5 temps with 8-10 temps on call during 
their busiest time.  
 
While working at Fisher Price, Dempsey says that trends are extremely important to 
follow. For example, she said most videos are starting to be created in a square 
composition now to be used on sites like Facebook and Instagram. With all the 
technology we have, the common viewer is now viewing most things on their phones 
or tablets. So, it’s very important to follow trends to make sure it’s easy to view and to 
make sure the style is contemporary as well. Like using Boomerang videos which have 
recently become very popular. 
 
Some advice from Dempsey was to show as much work as possible in your portfolio. 
Clients like to see that you are well versed in all types of art and are capable of working 
or learning any style. Also, always be transparent with the client. The more open you 
are, the easier it is to get the result the client and yourself can be happy with.  
 
Some other tips that she offered were; deadlines mean do the work, finish it on time, 
and move on. You don’t have time to think about what could have been different, 
because of the deadlines. So, there is no point in stressing over those things once the 
project is done. Also, if the client is happy, you should be happy. Pleasing the client is 
the ultimate goal, even if it means compromising on your own wants for the project. 
Feedback is also huge. Get feedback on every part of the design process. From 
sketches, mock ups, final pieces, always get feedback to stay on the same page and 
make the work flow easier. And lastly always evaluate yourself and your work. Always 
make time for personal work. Make time to work in mediums or programs you haven’t 
worked with in a while to keep those skills sharp. 
	
	
	
	
	
	
	
	
	
	
	
	



	
Jessica Schueler 
 
2016 graduate of Alfred State with a BS in DMA and experience working in Media 
Forge. 
 
Jessica is the Digital Visualization Specialist at Fisher Price where she works for 9 
months out of the year. At Fisher Price, she works mostly on web demos and TV 
commercials for the products they are selling. She works in a cubical with 3 other 
people.  
 
Her job consists of creating shot lists, playing with the toys to become familiar with 
them, pre-production meetings, shoot schedule, editing, and data base entry. They 
make work specifically in square compositions for Instagram and make work for 
Facebook and YouTube as well. Boomerangs are also another way they stay relevant 
to trends. 
 
Some keys to being successful in the work place are to always prioritize work. You will 
figure out quickly what projects need the most focus or have the shortest deadlines. 
Last minute requests are extremely common. Also, communication is key. Jessica 
works with the client, marketers, producers on set, videographers, and designers of the 
products, so being able to successfully communicate with all of them is vital.  
 
Jessica talked a bit about criticism as well. She said clients can be very specific and 
won’t like what they get. You redo everything to please the client. Also, don’t take 
anything in a critique to heart, but almost always incorporate something from the 
feedback into your next iteration of the design. And always get critiques from 
coworkers as well.  
 
So, learn quickly the workflow of whatever place you end up and how to work with the 
people you are surrounded by.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Debbie Millman 
 
We had the honor to talk to Debbie Millman, the host of the podcast “Design Matters.” 
 
We went through a lot of preparation before speaking to Millman to get the most 
information about her that we could. After all that, we were able to come up with 
specific questions we still had about the design world or her views on different design 
aspects. 
 
One thing I learned from speaking with her and the research done, was that she 
believes being courageous and making mistakes are huge to being successful. It is 
important to be courageous because that means you are willing to take the first step 
and do things that might not be easy. It is something that can set you apart from other 
designers, being willing to take charge. Also, making mistakes is how we learn. This is 
how we make improvements on our work. We will never grow in our designs if we can’t 
make mistakes.  
 
We also learned what her definition of branding is. She described branding as design 
plus marketing. Design is things like color choice, typefaces, art style and marketing is 
creating a type of communication. Those two things come together to make branding, 
which is ultimately the final product.  
 
Millman was able to give us a lot of insight into the design world and what design 
means to her. There were so many more questions we would have liked to ask and so 
much more to learn from her. She said to always remember that you need to know why 
you/they want what they want. Design for a purpose.  
 
 


